COMMUNICATIONS CONTEST
Discount Deadline JAN 22, 2021 Contest Deadline FEB 5, 2021

PUBLICATIONS
PHOTOGRAPHY
WRITING
PROGRAMS & PROJECTS

COMMUNICATIONS CONTEST

GENERAL RULES
CCA’s competitions are open to CCA members
and non-members involved in cooperative
communications. Entries must have been
produced by, or for the benefit of a cooperative
organization. If your cooperative distributes
communication pieces created by industry
or trade associations, only work produced by
your cooperative is eligible.. Failure to follow
guidelines may result in disqualification.

This person is used to determine entry fee rate
and is the contact person if questions arise.

Entries must have been created, produced
or published for the benefit of a cooperative
organization between February 1, 2020, and
January 31, 2021.

List contributors responsible for producing the
entry. You may provide one additional email
contact that would be utilized for questions and
notified of a winning entry.

Entries must be received at the CCA office no
later than February 5, 2021 (this is not a postmark
date.) Be sure to ship your entries via a carrier
with a tracking system (UPS, FedEx, etc.) as CCA
does not have the capability to verify receipt of
entries. Late entries will be disqualified.

The trophy inscription must be entrant as listed
on line one, or the name of a department or
team. Winners are announced based on trophy
inscription.

ARE YOU A MEMBER?

Contest payment is determined by the
ENTRANTS membership in CCA. CCA
incorporated an organizational membership rate
for multiple-member discounts; however, this
membership is still attached to individuals.

Discount Deadline: January 22, 2021
Contest Deadline: February 5, 2021
Payment Deadline: March 1, 2021

SHIP ENTRIES AND FORMS TO

Membership Inquiry Instructions
If you are unsure of your CCA membership
status, try the following options to verify your
membership prior to contest submission:

Cooperative Communicators Association
c/o Kelly Dolan
174 Crestview Drive
Bellefonte, PA 16823

1. Check with your cooperative.
2. Go to www.communicators.coop, select
“Members Area” and log into your CCA
account.

ENTRIES

The submission process for all categories begins
online through CCA’s contest website. All forms must
have a corresponding user account (individual or
cooperative). Most entries are submitted entirely
online while a few will require a mailed hard copy.
The submission method is notated under each
category title.

If you are unable to determine by either of the
above methods, please email
cca@communicators.coop, and we will verify
your membership status.

Entrant name must be the name of the individual
who produced the entry or the name of a person
within the department responsible for producing
the entry.
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ENTRY FEES
Entrant Type
Member
Member + MCC
Member + Early Bird

Price Per Entry

Member + Early Bird + MCC
Non-member
Non-member + MCC
Non-member + Early Bird
Non-member + Early Bird: + MCC

$25
$65
$60
$60
$55

Contest results will be announced at the CCA
Institute. Awards may be presented for first,
second, third places and honorable mention
certificates in each category.
One trophy is presented per winning entry.
Additional trophies can be ordered directly
through the awards company after the CCA
Institute.

$35
$30
$30

EVALUATIONS

All entries will receive a brief written evaluation
from judges via email following the CCA
Institute. Evaluations from judges of winning
entries will appear in the CCA newsletter and
online following the Institute.

PAYMENT

You can pay online via credit card or mail a
completed payment form with a check to:

RETURN OF ENTRIES

If you would like your mailed-in entry back, you
must include a prepaid shipping label and check
the box on the entry form indicating it should
be returned. All other mailed-in entries will be
discarded after judging.

Cooperative Communicators Association
c/o Kelly Dolan
174 Crestview Drive
Bellefonte, PA 16823

ENTRY ASSEMBLY

NAMING ELECTRONIC FILES

The instructions in this section ONLY apply to
entries that are required to be submitted as a
hard copy.
• Submit each entry in a standard 8.5 x 11-inch
file folder.
• Staple a completed entry form to the front of
each folder.
• If an entry is too large for a standard 8.5 x
11-inch file folder, binders and document
sleeves can be used. No report covers.
Failure to follow guidelines may result in
disqualification.

1. The category number should be first
2. Followed by the first 5 letters of the entrant’s
last name
3. Then the beginning of the title as input on
the entry form .
Entire label name should not exceed 20
characters. Example: Entrant is John Blanchard,
with a category 1.Portrait entry, titled “From the
Barnyard”. Filename: 1BlancFromTheBarnyard
If multiple photos are entered in a single
category, use the method above but add 1, 2, 3,
etc. after the title.

ADDITIONAL INFORMATION
AWARDS

Questions?

Contact the CCA Business Office at ccacontest@communicators.coop.
Do not upload any further written material as the judges will not consider these. The
written component of your entry should be fully explained within the provided form fields.
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Publications
Publication entries will be
evaluated on writing clarity,
effective design, aesthetic
appeal, appropriateness for
audience, originality, grammar
and mechanics and focus
on stated objectives. The
committee reserves the right
to reassign entries to different
categories.
PUBLICATIONS COORDINATORS:

BROOKE BLACKMON
Jackson EMC
770-601-2940
bblackmon@jacksonemc.com

AMBER SHERIDAN
Agri-Mark
804-370-8061
asheridan@agrimark.net

Budget is required for all publication entries
except for categories Words and Pictures and
Story or Article Design.

PUBLICATIONS ELIGIBILITY

RULES LISTED BELOW ARE IN ADDITION TO THE
GENERAL CONTEST RULES

There is a limit of one entry per publication except
for Words and Pictures and Story or Article Design
in which entries are unlimited.
Annual reports may be submitted in one category
only. Separate annual reports from subsidiary or
related organizations are eligible, if all requirements
are met.
Publications or newsletters entered in their
respective categories may also be entered in
Improved Publication, provided they meet that
category’s qualifications. Note: Annual reports
and one-time publications are not eligible for the
Improved Publication category.
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Budget does not include mailing or
distribution costs.
PUBLICATION OF THE YEAR

Judges will select a Publication of the Year
from all entries submitted. Judges will
determine the winner based on overall
excellence in writing, design, photography
and ability to meet goals within the
publication’s available budget. No separate
entry is required.

Publications Categories Continued

Publications
Contest Categories

distributed electronically in Online/Electronic
Newsletter.

5. MEMBER PUBLICATION
(annual budget less than $10,000)

1. ONLINE/ELECTRONIC NEWSLETTER
SUBMIT ONLINE

HARD COPY REQUIRED

Online or electronic newsletter exclusively
produced for employees, members, clients,
etc. Online newsletters can be part of a larger
cooperative site, but will be judged individually
live on the Internet. Electronic newsletters
should be submitted online as a PDF, but will
also be judged by viewing in online format,
where available. Submit site address for online
newsletters.

Publication produced regularly for clients, co-op
customers and/or prospective members. Submit
two issues in hard-copy form. Publication
should be primarily distributed in print format,
even if members have the option to receive
electronically. Entry must be produced by
or on behalf of the entrant’s cooperative. If
your cooperative contributes to an industry
publication, only work produced by your
cooperative is elligible.

2. WORDS AND PICTURES
SUBMIT ONLINE

6. MEMBER PUBLICATION
(annual budget $10,000-$50,000)

Enter published stories in which one person
produced both the photographs and writing.
Entries will be evaluated on quality of writing
and photos as well as their appropriateness
for the story. Emphasis will be placed on how
well the photography and writing support
each other. Communicators employed by
a cooperative without staff designers are
encouraged to compete. Entries may include
either single or multiple photos.

HARD COPY REQUIRED

Publication produced regularly for clients,
co-op customers and/or prospective members.
Submit two issues in hard-copy form. Publication
should be primarily distributed in print format,
even if members have the option to receive
electronically. Entry must be produced by
or on behalf of the entrant’s cooperative. If
your cooperative contributes to an industry
publication, only work produced by your
cooperative is elligible.

3. STORY OR ARTICLE DESIGN
SUBMIT ONLINE

7. MEMBER PUBLICATION

Enter story or article (from within a printed
publication) in which one person designed
the layout. Article can be single- or multi-page
length. Entries will be evaluated on design
composition; use of color; reading flow and
hierarchy; and integration of copy and visual
elements to convey the story and engage the
reader. Stories and photos submitted in other
categories are eligible. Must submit PDF tear
sheets. Photos and articles submitted in other
categories are eligible.

(annual budget greater than $50,001)

HARD COPY REQUIRED

Publication produced regularly for clients,
co-op customers and/or prospective members.
Submit two issues in hard-copy form. Publication
should be primarily distributed in print format,
even if members have the option to receive
electronically. Entry must be produced by
or on behalf of the entrant’s cooperative. If
your cooperative contributes to an industry
publication, only work produced by your
cooperative is elligible.

4. EMPLOYEE PUBLICATION
HARD COPY REQUIRED

Magazine, tabloid, newspaper or newsletter
produced regularly for employees. Submit two
issues in hard-copy form. Submit publications
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Publications Categories Continued

12. DIRECT MAIL
HARD COPY REQUIRED

8. ANNUAL REPORT

(budget less than $15,000)

HARD COPY REQUIRED

Direct mail can be either a campaign, bill inserts,
formatted email communication, a series of two
or more mailings, or a one-time mailing directed
to members or stakeholders for the purpose of
promoting an event, product, service, project or
initiative. Does not include media kits. Submit all
mailings with entry in hard-copy form.

Includes annual reports produced entirely by
staff or with assistance from any outside source,
such as an advertising agency, freelance writer,
photographer or design agency. Report may
be distributed as part of a larger publication.
Submit in hard-copy form.

9. ANNUAL REPORT

(budget more than $15,000)

HARD COPY REQUIRED

Includes annual reports produced entirely by
staff or with assistance from any outside source,
such as an advertising agency, freelance writer,
photographer or design agency. Submit in hardcopy form.

10. BROCHURES, PAMPHLETS AND
ONE-TIME PUBLICATIONS
HARD COPY REQUIRED

Winning entries will have successfully promoted
an idea, concept or product to a targeted
audience. Includes projects such as new member
packets, media kits and publications developed
for trade shows and public events. Judges will
consider planning, creativity, originality and
effectiveness, as well as writing, editing, design
and whether the project focuses on stated
objectives. Submit in hard-copy form.

11. IMPROVED PUBLICATION
HARD COPY REQUIRED

Submit two issues of both old and new versions
of your cooperative’s publication or newsletter
(old issue may pre-date eligible time frame).
Clearly state implementation process, reason
for change, procedure, cost and type of help
you may have received in developing the
new publication. List specific items that have
changed. Judges will analyze how well changes
have met stated objectives and improve the
design and writing of the publication. Submit in
hard-copy form.
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Photography
Photography entries will be evaluated on
composition, content, technical qualities and
image quality. The committee reserves the
right to reassign entries to different categories.

PHOTOGRAPHY COORDINATORS:
ROBIN CONOVER
The Tennessee Magazine
615-515-5516
rconover@tnelectric.org

KATE BAER
GROWMARK, INC
309-262-7974
kbaer@growmark.com

BEST OF SHOW

PHOTOGRAPHY ELIGIBILITY

Judges will select a Best of Show award
recognizing the overall outstanding entry in
the Photography competition. Each categorywinning photo is automatically entered for Best
of Show. No separate entry is required.

RULES LISTED BELOW ARE IN ADDITION TO THE
GENERAL CONTEST RULES

Entries must have been taken or published
for the benefit of a cooperative organization.
Photos in all categories must be either taken by
co-op employees or by freelancers hired by a
cooperative to shoot specific assignments.

ENTRY ASSEMBLY

Follow General Rules For Online Process

With the exception of the category Best Use
of Photos in a Publication all entries should be
submitted online.

A co-op’s own library of stock images (whether
taken by employees or hired freelancers) is
eligible, but not those outside independent stock
agencies. This includes the Cover of the Year
category.

SAVING PHOTOS

Photos should be submitted as JPEG images
with an image resolution of 300 DPI in the
5x7-inch to 8x10-inch photo size range. When
saving photos using Photoshop, your quality
level should be at least 8 or high.” In other
programs, this level is referred to as 80%

Normal image editing and enhancement is
acceptable. If the nature of the photo is changed
significantly or photos have been merged,
the entry should be in Photo Illustration.
Photographers are not limited in their number of
entries.

Files should be no larger than 7MB each and
should be submitted as RGB, not CMYK.

Be sure to fill out the entry form completely.
Judges do review the caption, title and where
published info as part of their understanding and
review of the images.
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Photography Categories Continued

Photography
Contest Categories

a lineman in full safety outfit) also include the
original photograph in JPEG format. If photos
are a part of the entry and support the copy, (i.e..
pictures of food items on a recipe page), submit
only the finished pages.

6. PHOTO EDITING
SUBMIT ONLINE

1. PORTRAIT
SUBMIT ONLINE

Submit original photo and final edited photo.
Winning entries will be selected based on
best use of photo editing skills to enhance the
original image.

Portraits, either formal or candid, should capture
a subject’s personality, mood or environment.
The subject may be human or a living thing such
as fish, fowl, insect, mammal or livestock. The
successful entry will provide the viewer with an
understanding of the subject beyond a mere
record of his or her likeness.

7. PHOTO ESSAY OR STORY
SUBMIT ONLINE

Entries should emphasize the graphic,
aesthetic or otherwise picturesque qualities
of a landscape, structure, object or form.
Composition, texture, camera angle and quality
of light are elements that may distinguish the
successful scenic/pictorial entry.

Entries should be a series of photos organized
to tell a story, convey a theme or provide
deeper understanding of a topic that cannot
be communicated by a single photo. Size,
arrangement and sequence of photos as well
as their individual content combine to make a
successful photo essay. Submit a JPEG of each
photo as well as a JPEG or PDF of the entire story
layout.

3. FEATURE
SUBMIT ONLINE

8. COVER OF THE YEAR
SUBMIT ONLINE

2. SCENIC/PICTORIAL
SUBMIT ONLINE

Covers will be judged on their visual merit and
ability to entice readers into a publication. In
addition to striking photography or illustration,
entries should successfully incorporate design
elements such as typography and color.
Digitally altered images and the co-op’s stock
photographs are allowed. Covers from any
cooperative periodical are eligible. Submit
one JPEG image showing the complete cover of
each entry.

Each photo should have a strong human interest
element. This category offers photographers a
place to showcase their view of life’s humor and
happenstance, the commonplace as well as the
out of place.

4. SMARTPHONE
SUBMIT ONLINE

Entry can fit into Portrait, Scenic/Pictorial
or Feature photography categories but
must be taken with a smartphone.

9. PHOTOGRAPHER OF THE YEAR
SUBMIT ONLINE

5. PHOTO ILLUSTRATION
SUBMIT ONLINE

One winner will be selected from this category.
Judges make their selection based on a portfolio
of photos submitted by the photographer
that best represents the entrant’s versatility
and strengths. Photographers should submit
five images from at least three of categories
including: Portrait, Scenic/Pictorial or Feature,
Smartphone, Photo Illustration, Photo Editing,
Photo Essay/Story.
If an entry is from Photo Illustration or Photo
Essay/Story, the photo illustration or essay

Entries should be photographs created to
visually represent, interpret or enhance an
idea, concept or editorial theme. Typically,
entries include arranged, choreographed, stage
directed or digitally manipulated images that
accompany editorial analysis, food or lifestyle.
Entries must have been published. Submit the
entry in JPEG format. If graphic elements or
edits alter the original photograph for use, (i.e.
arrows/descriptions added to a photograph of
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Photography Categories Continued

submitted in JPEG format is one entry. Do not
submit individual photos from these categories.

10. BEST USE OF PHOTOS IN A
PUBLICATION
HARD COPY REQUIRED

Publications will be judged for the best
incorporation of photographs in a cooperative
periodical. Judges are looking for consistent
high-quality photography and effective use of
that photography from cover to cover. Include
two consecutive complete issues. Submit paper
copies only in their own folder.
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Writing
Writing entries will be evaluated
on writing clarity, impact, human
interest, focus on objectives,
originality and grammar and
mechanics. The committee
reserves the right to reassign
entries to different categories.

WRITING COORDINATORS:
CLIFF DOLBEARE
Growmark, INC
309-557-6187
cdolbeare@growmark.com

Writing
Contest Categories

issue pertaining to a cooperative or its specific
industry. Submit PDF tear sheets.

2. INFORMATIVE OR INVESTIGATIVE
FEATURE
650- 1,499 words

SUBMIT ONLINE

REMEMBER

Serious, informative story, providing in-depth
coverage and/or analysis of a subject, event or
issue pertaining to a cooperative or its specific
industry. Submit PDF tear sheets.

An article may be submitted in only one
category, but individual pieces may be entered
again for Writer of the Year. You may submit as
many entries per category as you wish, except
where specified limits are indicated.

3. PERSONALITY PROFILE FEATURETTE
Less than 650 words

1. INFORMATIVE OR INVESTIGATIVE
FEATURETTE

SUBMIT ONLINE

Informative or entertaining story featuring a
person or group of people. This piece should
provide a look into the person or group’s impact

Less than 650 words

SUBMIT ONLINE

Serious, informative story, providing in-depth
coverage and/or analysis of a subject, event or

JULIANN GRAHAM
TCEC
580-652-3876
jgraham@tcec.coop
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on the cooperative and/or its industry. Submit
PDF tear sheets.

4. PERSONALITY PROFILE FEATURE
650 - 1,499 WORDS

SUBMIT ONLINE

Informative or entertaining story featuring a
person or group of people. This piece should
provide a look into the person or group’s impact
on the cooperative and/or its industry. Submit
PDF tear sheets.

5. ENTERTAINING FEATURETTE
LESS THAN 650 WORDS

SUBMIT ONLINE

Coverage providing a colorful and entertaining
overview to a subject or event. Submit PDF tear
sheets.

6. ENTERTAINING FEATURE
650- 1,499 WORDS

SUBMIT ONLINE

Coverage providing a colorful and entertaining
overview to a subject or event. Submit PDF tear
sheets.

7. LONG-FORM FEATURE
Over 1,500 Words

SUBMIT ONLINE

Any feature article exceeding 1,500 words.
Submit PDF tear sheets.

8. NEWS STORY
SUBMIT ONLINE

A report or narrative of the activities related to
an event or development (such as products,
services, business activities, operations, etc.) for
distribution to internal or external audiences.
Submit PDF tear sheets.
CATEGORIES FROM THIS POINT FORWARD
DO NOT HAVE WORD COUNT LIMITS
(WITH THE EXCEPTION OF WRITER OF THE
YEAR WHICH MUST FOLLOW INDIVIDUAL
CATEGORY RULES.

Writing Categories Continued

9. NEWS RELEASE
SUBMIT ONLINE

Information on an event or development for
distribution to external media. Submit doublespaced manuscript or actual news release/tear
sheet.

10. TECHNICAL WRITING
SUBMIT ONLINE

Clear presentation of a technical subject Submit
PDF tear sheets.

11. CORPORATE PUBLIC RELATIONS
SUBMIT ONLINE

Article written to support a specific cooperative
principle, product, objective, program, philosophy,
etc., for distribution to internal or external
audiences. Submit PDF tear sheets.

12. EDITORIAL
SUBMIT ONLINE

Commentary on a timely or relevant topic.
Submit PDF tear sheets.

13. SPEECHWRITING
SUBMIT ONLINE

Written to express information, opinion or
leadership position in an oral format. Submit
double-spaced manuscript.

14. COLUMN OR SERIES
SUBMIT ONLINE

Regularly published column, or series published
consecutively, that may carry the writer’s byline or
be ghostwritten (i.e. President’s Column). Column/
series can be serious or light in nature. Each entry
should include three samples. Submit PDF tear
sheets. Each published title may be entered only
once.

15. HEADLINE WRITING
SUBMIT ONLINE

Written to attract attention, entertain and convey
information about the story. Submit entire story
with the headline. In this category you may enter
articles submitted to other categories since the
headline is the only part judged. Submit PDF tear
sheets.
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Writing Categories Continued

16. WRITER OF THE YEAR
SUBMIT ONLINE

Judges will evaluate a portfolio of five samples
of published or presented writing on overall
writing skills. Samples should be PDF tear sheets
(if applicable) and double-spaced typeset
manuscripts (speeches). Samples must show
skills from at least three CCA Writing contest
categories. Entrants must specify the writing
category each sample represents and follow that
category’s guidelines. However, these samples
do not have to be entered individually to be
eligible for this category.
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Programs
and
Projects
Programs and Projects will be
evaluated on overall concept,
writing, design, editing, delivery
phase and focus on stated goals.
The committee reserves the right
to reassign entries to different
categories.

PROGRAMS AND PROJECTS COORDINATORS:

HAYLEY MAYNARD
United Producers , Inc.
614-433-2180
hmaynard@uproducers.com

PROGRAMS AND PROJECTS ELIGIBILITY

RULES LISTED BELOW ARE IN ADDITION TO THE
CONTEST GENERAL RULES BROCHURE
Programs or projects may be submitted in only
one category, although individual pieces may
be entered again in Campaigns and Programs or
Small Shop Portfolio.
Entrants must include relevant information
regarding budget, objectives and management
of a specific project.
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ADAM BUCKALLEW
MFA Oil Comany
573-219-5763
abuckallew@mfaoil.com

BEST OF SHOW

Judges will select a Best of Show award
recognizing the overall outstanding entry in the
Programs and Projects contest. Each category
winning entry is automatically entered for Best of
Show. No separate entry is required.

Programs and Projects Categories Continued

Programs and
Projects Categories

If submitting via URL, include username and
password if applicable.
Entry must be a single video, not a series.

4. DOCUMENTARY VIDEO
UNDER 3 MINUTES

1. ADVERTISEMENT
SUBMIT ONLINE

SUBMIT ONLINE

Print, audio/video, banner or digital
advertisment entries should inform or educate
members, employees and/or the public about
cooperative education, member or public
services, product and/or institution. Print ads
may include any printed or digital advertisement
such as magazine or newspaper ads, outdoor
billboards or online display ads. Audio/video
or digital may include any type of radio or
film advertising, not to exceed 60 seconds.
Public service announcements and other free
commentary ads do not qualify; submit those
entries in the Miscellaneous category. Submit a
PDF tear sheetof a print ad. Submit audio/video
ads digitally. One ad per entry. If submitting
via URL, include username and password if
applicable.
UNDER 3 MINUTES

Entry must be an originally-produced promotional video, usually a high-production value
film, used to showcase the cooperative’s image
or brand. May also be used to promote a product, business practice or service and will be evaluated on the ability to do one or more of these.
Entry may not exceed 3 minutes in length.
Submit digitally. If submitting via URL, include
username and password if applicable. Entry
must be a single video, not a series.

3. PROMOTIONAL VIDEO
OVER 3 MINUTES

SUBMIT ONLINE

Entry must be an originally-produced promotional video, usually a high prduction value film
used to showcase the cooperative’s image or
brand. May also be used to promote a product,
business practice or service and will be evaluated on the ability to do one or more of these.
Submit digitally.

5. DOCUMENTARY VIDEO
OVER 3 MINUTES

SUBMIT ONLINE

Entry must be an originally produced
digital documentary video. Video should
be instructional, journalistic or educational.
Submit digitally. If submitting via URL, include
username and password if applicable. Entry
must be a single video, not a series.

6. VIDEO SERIES
SUBMIT ONLINE

2. PROMOTIONAL VIDEO
SUBMIT ONLINE

Entry must be an originally-produced
digital documentary video. Video should
be instructional, journalistic or educational.
Entry may not exceed 3 minutes in length.
Submit digitally. If submitting via URL, include
username and password if applicable. Entry
must be a single video, not a series.

Entry must be an originally-produced digital
video series including two or more videos.
Videos may be promotional or documentary.
Submit digitally. If submitting via URL, include
username and password if applicable. Submit
no more than three videos in the series. Videos
do not need to be consecutive.

7. WEBSITE
SUBMIT ONLINE

This category includes all websites for use
internally or externally for employees, members
or public. The content should successfully
represent the cooperative’s image and brand.
Entries will be judged live on the internet. If
the entry is an intra- or extranet site, supply
access information with the entry or it will not
be considered. Include a high-resolution JPEG
screen shot of the homepage.
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Programs and Projects Categories Continued

8. ILLUSTRATION/GRAPHIC ART
SUBMIT ONLINE

11. INTEGRATED DIGITAL CAMPAIGN
SUBMIT ONLINE

9. COOPERATIVE EDUCATION
SUBMIT ONLINE

12. APP
SUBMIT ONLINE

Illustrations and graphic art may be drawn
freehand, computer-generated (using programs
such as Adobe Illustrator or Photoshop) or a
combination. Entries should bring visual interest
or improved understanding to an article. The
entrant should either have created the artwork
or developed the concept by directing a graphic
artist in its creation. Charts or statistical information that employ a strong graphic element and
manipulations of artwork in the public domain
are also eligible. Photos may be incorporated,
but if the photo is the dominant element, enter in Photography category Photo Illustration.
Submit a high-resolution JPEG or PDF if the art
includes text; also include a PDF of the story layout showing how the art was used. Entry may be
submitted as actual printed piece or digitally.

This project or program must represent one or
more of the seven cooperative principles and/
or cooperative business philosophies. The entry
can be any type of program or project listed
above (except small shop portfolio) as well as
any publication or written piece on cooperative
education. Entry may be submitted as actual
printed piece or digitally.

10. SOCIAL MEDIA SINGLE PLATFORM
SUBMIT ONLINE

This category includes the use of two or more
social media platforms to create an integrated
digital campaign to promote a product, service or the cooperative in general. Platforms
include Facebook, Twitter, YouTube, Pinterest,
Hulu and others. Consider how the campaign
is shared across channels to compliment each
other while showing best use of the individual platforms, purposes and audiences for each
platform. Submit all social media profiles as one
entry. Include a total of five screen shots of posts
across all platforms utilized for the digital campaign. Include engagement examples, along
with URLs and/or path to current live content for
judging purposes. Submit analytics screen shots
that support or measure the effectiveness of the
campaign.

Entry includes apps for Apple, Android or
Windows devices. If the app is not available for
public download from any app store, access
information must be supplied with entry or it
will not be considered. Include a high-resolution
JPEG screenshot of the main screen.

13. MISCELLANEOUS PRINT
HARD COPY REQUIRED

This category includes the use of a single social
media platform, such as Facebook, Twitter,
YouTube, Pinterest, or others, to promote a
product, service or the cooperative in general.
This category illustrates the use of a single social
media channel and for cooperatives that use
only a single channel for its digital promotions.
Include up to five screen shots of different posts
on the channel and engagement examples,
along with the URL and/or path to current live
content for judging purposes. Submit analytics
screen shots that support or measure the
effectiveness of the examples.

This may include calendars, books, membership
directories or other items not eligible under any
other category. The audience may be members,
employees, directors, cooperative customers
or the general public. Loose entries should be
submitted in a binder should not exceed 8.5 x
11 inches or can be mounted on foam or other
display boards. Photos not to exceed
8.5 x 11 inches; mount on 9 x 12-inch board.

14. MISCELLANEOUS PROMOTIONAL
HARD COPY REQUIRED

Entries include all miscellaneous promotional
items that are custom designed or branded
products such as t-shirts, tote bags, games,
gadgets, individual exhibit banners or displays
— the possibilities are endless — which are not
entered in Programs and Projects categories
Miscellaneous Print or Camapigns and Programs.
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Programs and Projects Categories Continued

A grouping of promotional items should be
entered under the Campaigns and Programs
categories. Creativity is key; entries should go
beyond using a logo/tagline. Submit in hard
copy form or digitally. If submitting via URL,
include username and password if applicable.
Include how the items were used, how they
support your goals, and budget. Photos may
be submitted for larger or heavier items not
easily shipped such as vehicle wraps or mascot
costumes.

used in the production of entries as long as
the entrant was responsible for initiation of
the project and had a significant role in project
management or supervision of the entry’s
completion. The award will be based on overall
communications achievement.
Submit a three-ring binder containing six
examples of work representing categories in no
less than three of the four divisions of the CCA
Communications Contest (Writing, Photography,
Programs and Projects, and Publications).

15. CAMPAIGNS AND PROGRAMS,
SHORT-TERM
HARD COPY REQUIRED

This category includes campaigns and projects
using a variety of media to promote an idea,
issue, product or service to members, customers
or employees. Short-term campaigns or
programs are less than 12 months in duration
from the point of kick-off, not including the
planning stage. They should have an identifiable
beginning and end. Submit detailed description
of the project, strategic goals, results and
collateral material. Submit entry in a three-ring
binder.

16. CAMPAIGNS AND PROGRAMS,
LONG-TERM
HARD COPY REQUIRED

This category includes campaigns and
programs using a variety of media to promote
an idea, issue, product or service to members,
customers or employees. Long-term campaigns
or programs may be over a year in duration,
not including the planning stage, or are
characterized by their ongoing or permanent
nature.
Submit detailed description of the project,
strategic goals, results and collateral material.
Submit entry in a three-ring binder.

17. SMALL SHOP PORTFOLIO
SUBMIT ONLINE

This award recognizes the overall portfolio of
entrants with limited resources (communications
team with a maximum of 3 professional
communicators). Outside resources may be
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