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CCA’s competitions are open to CCA members 
and non-members involved in cooperative 
communications. Entries must have been 
produced by, or for the benefit of, a cooperative 
organization. If your cooperative distributes 
communication pieces created by industry 
or trade associations, only work produced by 
your cooperative is eligible. Failure to follow 
guidelines may result in disqualification.

Entries must have been created, produced 
or published for the benefit of a cooperative 
organization between Feb. 1, 2025, and Jan. 30, 
2026. 

Entries must be received at the CCA office no 
later than Feb. 6, 2026 (this is not a postmark 
date). If shipping is required, be sure to ship your 
entries via a carrier with a tracking system (UPS, 
FedEx, etc.) as CCA does not have the capability 
to verify receipt of entries. Late entries will be 
disqualified.

Early Bird Discount Deadline:    Jan. 30, 2026
Contest Deadline:	      Feb. 6, 2026
Payment Deadline:    Mar. 1, 2026

ENTRIES 
The submission process for all categories begins 
online through CCA’s contest website. All 
forms must have a corresponding user account 
(individual or cooperative). While many entries 
are submitted online, some entries require 
physical copy submission, or allow for the option 
of online or copy submission. When given the 
option, be sure to submit entries in their primary 
distribution format (i.e. if the entry is normally 
mailed, submit a physical copy of the entry).

If submission allows for anything other than 
online only, the submission method is notated 
under the category title. All mailed entries must 
follow entry assembly instructions.

NAMING ELECTRONIC FILES
1.	 The category number should be first
2.	 Followed by the first five letters of the 

entrant’s last name
3.	 Then the beginning of the title as input on 

the entry form 

The entire label name should not exceed 20 
characters. Example: Entrant is John Blanchard, 
with a category 1. Portrait entry, titled “From the 
Barnyard.” Filename: 1BlancFromTheBarnyard.

If multiple photos are entered in a single 
category, use the method above, but add 1, 2, 3, 
etc. after the title. 

ENTRY ASSEMBLY
The instructions in this section ONLY apply to 
entries that utilize physical copy submission.

•	 Submit each entry in a standard 8.5 x 11-inch 
file folder or three ring binder. 

•	 Staple a the packing slip to the front of each 
folder (found within the “Entry column” after 
you have paid for the entries online). 

•	 DO NOT include the entry form. The packing 
slip will identify your entry while maintaining 
the blind judging process.

•	 If an entry is too large for a standard 8.5 x 
11-inch file folder, binders and document 
sleeves can be used. No report covers. 
Failure to follow guidelines may result in 
disqualification. 

SHIPPING OF PHYSICAL COPY ENTRIES
Shipped entries must be assembled as instructed 
within the Entry Assembly section. 

Cooperative Communicators Association 
c/o Kelly Dolan  
560 Scotia Road
Port Matilda, PA 16870

COMMUNICATIONS CONTEST

GENERAL RULES

REMINDER: Do not upload any further 
written materials unless requested in the 
category descriptions. The judges will not 

consider these. The written component 
of your entry should be fully explained 
within the provided online form fields.



PAYMENT
Payment can be made online via credit card; 
processing fees will be added. 

Or mail a completed payment form with a check 
to: 

Cooperative Communicators Association 
41 Raymond Ct.
Elizabethtown, PA 17022

AWARDS
Contest results will be announced at the 
CCA Institute. Winners are selected in each 
subcategory if the following criteria have been 
met:

•	 1st Place – at least three entries submitted,
•	 2nd Place – at least five entries submitted,
•	 3rd Place – six or more entries submitted.

If fewer than three entries are received in a 
subcategory, entrants will be notified for the 
opportunity to receive a refund or to keep their 
entry submitted to only receive judge’s feedback. 

One trophy is presented per winning entry. 
Additional trophies can be ordered directly 
through the awards company after the CCA 
Institute.

EVALUATIONS
All entries are judged using the rubrics found on 
the contest page of the CCA website. Entrants will 
receive a brief written evaluation from judges for 
each entry via email following the CCA Institute. 
Evaluations from judges of winning entries will 
appear online following the Institute.

THE ENTRY FORM
Entrant name must be the name of the individual 
who produced the entry or the name of a person 
within the department responsible for producing 
the entry. 

•	 This person is used to determine entry fee 
and is the contact person if questions arise. 

List contributors responsible for producing the 
entry. You may provide one additional email 
contact that would be utilized for questions and 
notified of a winning entry.

The trophy inscription must include the entrant, 
or the name of a department or team. Winners 
are announced based on trophy inscription.

ENTRY FEES
Entrant Type Price Per Entry
Member $45
Member + MCC $40
Member + Early Bird $40
Member + Early Bird + MCC $35
Non-member $75
Non-member + MCC $70
Non-member + Early Bird $70
Non-member + Early Bird: + MCC $65

ARE YOU A MEMBER?
Contest payment is determined by the 
ENTRANT’S membership in CCA. CCA 
incorporated an organizational membership rate 
for multiple-member discounts; however, this 
membership is still attached to individuals. 

Membership Inquiry Instructions 
If you are unsure of your CCA membership 
status, try the following options to verify your 
membership prior to contest submission: 

1.	 Check with your cooperative.
2.	 Go to www.communicators.coop, select 

“Members Area,” and log into your CCA 
account.

If you are unable to determine your status by 
either of the above methods, please email 
cca@communicators.coop, and we will verify.
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Questions? 
Contact the CCA Business Office at 
ccacontest@communicators.coop.
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BEST OF SHOW
“Best of Show” is awarded to the overall 
outstanding entry in the publications 
competition. The winners of each publication 
subcategory are automatically entered for “Best 
of Show” without having to submit a separate 
entry.

PUBLICATIONS ELIGIBILITY
RULES LISTED BELOW ARE IN ADDITION TO THE 
GENERAL CONTEST RULES 
There is a limit of one entry per publication, 
except for categories “Words and Pictures” and 
“Story or Article Design,” in which entries are 
unlimited. 

Publications or newsletters entered in their 
respective categories may also be entered in 
“Improved Publication,” provided they meet that 
category’s qualifications. 

Budget is required for all publication entries, 
except for categories “Words and Pictures” 
and “Story or Article Design.” The budget 
cost does not cover mailing and distribution 
expenses. Ensure budget is specifically allocated 
for publishing costs, encompassing printing 
expenses.

PUBLICATIONS COORDINATOR: 

Publication entries will be 
evaluated on writing clarity, 
effective design, visual appeal, 
appropriateness for audience, 
originality, grammar and 
mechanics, and meeting stated 
objectives. The committee 
reserves the right to reassign 
entries to different categories. 

Publications

2026 Update
Take note of budget adjustments.

 Budget should be calculated annually and 
do not include mailing or distribution costs. 

SARA SCHAFER
Association of Missouri Electric Cooperatives
660-537-0587
sschafer@amec.org



01. ONLINE/ELECTRONIC NEWSLETTER
Online or electronic newsletter exclusively 
produced for employees, members, clients, 
etc. Submit two issues. Online newsletters can 
be part of a larger cooperative site, but will 
be judged individually live on the internet. 
Electronic newsletters should be submitted as a 
PDF, but will also be judged by viewing in online 
format, where available. Submit site address for 
online newsletters. 

02. WORDS AND PICTURES
Enter published stories in which one person 
produced both the photographs and writing. An 
entry will be evaluated on quality of writing and 
photos, as well as their appropriateness for the 
story. Emphasis will be placed on how well the 
photography and writing support each other. 
Communicators employed by a cooperative 
without staff designers are encouraged to 
compete. An entry may include either single or 
multiple photos. 

03. STORY OR ARTICLE DESIGN
Enter story or article (from within a printed 
publication) in which one person designed 
the layout. Article can be single- or multi-
page length. An entry will be evaluated on 
design composition; use of color, reading flow, 
and hierarchy; integration of copy and visual 
elements to convey the story and engage the 
reader. Stories and photos submitted in other 
categories are eligible. Must submit PDF tear 
sheets. 

04. EMPLOYEE PUBLICATION
SUBMIT ONLINE OR PHYSICAL COPY  
Magazine, tabloid, newspaper or newsletter 
produced regularly for employees. Submit 
two different issues in hard copy form. Submit 
publications distributed electronically in Online/
Electronic Newsletter. An entry should be 
submitted in its primary method of distribution.

05-06. MEMBER PUBLICATION
05. annual budget less than $150,000
06. annual budget greater than $150,001
SUBMIT ONLINE OR PHYSICAL COPY  
Publication produced regularly for clients, 
co-op customers and/or prospective members. 
Submit two different issues. Publication 
should be primarily distributed in print format, 
even if members have the option to receive 
electronically. Entry must be produced by 
or on behalf of the entrant’s cooperative. If 
your cooperative contributes to an industry 
publication, only work produced by your 
cooperative is eligible. An entry should be 
submitted in its primary method of distribution.

07-08. ANNUAL REPORT
07. annual budget less than $10,000
08. annual budget more than $10,000 
SUBMIT ONLINE OR PHYSICAL COPY  
Includes annual reports produced entirely by 
staff or with assistance from any outside source, 
such as an advertising agency, freelance writer, 
photographer, or design agency. Report may 
be distributed as part of a larger publication. 
Annual reports may be submitted in only 
one category. Separate annual reports from 
subsidiary or related organizations are eligible, 
if all requirements are met. An entry should be 
submitted in its primary method of distribution.

09. BROCHURES, PAMPHLETS AND 
ONE-TIME PUBLICATIONS
SUBMIT ONLINE OR PHYSICAL COPY  
Winning entry will have successfully promoted 
an idea, concept, or product to a targeted 
audience. Includes projects such as new 
member packets, media kits, and publications 
developed for trade shows and public events. 
Judges will consider planning, creativity, 
originality, and effectiveness, as well as writing, 
editing, design and whether the project focuses 
on stated objectives. An entry should be 
submitted in its primary method of distribution.

Publications
Contest Categories
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10. IMPROVED PUBLICATION
SUBMIT ONLINE OR PHYSICAL COPY 
Submit two issues of both old and new 
versions of your cooperative’s publication or 
newsletter (old issue may pre-date eligible time 
frame). Clearly state implementation process, 
reason for change, procedure, cost, and type 
of help you may have received in developing 
the new publication. List specific items that 
have changed. Annual reports and one-time 
publications are not eligible for this category. 
Judges will analyze how well changes have met 
stated objectives and improved the design and 
writing of the publication. An entry should be 
submitted in its primary method of distribution.

11. DIRECT MAIL
SUBMIT ONLINE OR PHYSICAL COPY 
Direct mail can be either a campaign, bill inserts, 
formatted email communication, a series of two 
or more mailings, or a one-time mailing directed 
to members or stakeholders for the purpose of 
promoting an event, product, service, project or 
initiative. Does not include media kits. An entry 
should be submitted in its primary method of 
distribution.

6
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BEST OF SHOW
“Best of Show” is awarded to the overall 
outstanding entry in the photography 
competition. The winners of each photography 
subcategory are automatically entered for “Best 
of Show” without having to submit a separate 
entry.

ENTRY ASSEMBLY
 Follow the General Rules entry assembly and file 
naming instructions on page two.  
 
In addition to the entry assembly rules, photos 
should be submitted as JPEG images with an 
image resolution of 300 DPI in the 5x7-inch to 
8x10-inch photo size range. When saving photos 
using Photoshop, your quality level should be at 
least eight or higher. In other programs, this level 
is referred to as 80%.

Files should be no larger than 7MB each and 
should be submitted as RGB, not CMYK.

PHOTOGRAPHY ELIGIBILITY 
RULES LISTED BELOW ARE IN ADDITION TO THE 
GENERAL CONTEST RULES
Entries must have been taken or published 
for the benefit of a cooperative organization. 
Photos in all categories must be either taken by 
co-op employees or by freelancers hired by a 
cooperative to shoot specific assignments. 

A co-op’s own library of stock images (whether 
taken by employees or hired freelancers) is 
eligible, but not those from outside independent 
stock agencies. This includes the “Cover” 
category. 

Normal image editing and enhancement is 
acceptable. If the nature of the photo is changed 
significantly using AI or photos have been 
merged, the entry should be entered in “Photo 
Illustration.” Photographers are not limited in 
their number of entries. 

Be sure to fill out the entry form completely. 
Judges do review the caption, title, and where 
published info as part of their review process.

Photography

ALLISON JENKINS
MFA Incorporated
573-876-5524 
jajenkins@mfa-inc.com

PHOTOGRAPHY COORDINATORS: 

Photography entries will be evaluated on 
composition, content, technical qualities, and 
image quality. The committee reserves the 
right to reassign entries to different categories.

RANDY HILL
Planters EMC
478-982-4722 ext. 246
randy.hill@plantersemc.com

Questions?
Contact the CCA Business Office at 
ccacontest@communicators.coop.



01. PORTRAIT
Portraits, either formal or candid, should capture 
a subject’s personality, mood or environment. 
The subject may be human or a living thing such 
as fish, fowl, insect, mammal or livestock. The 
successful entry will provide the viewer with an 
understanding of the subject beyond a mere 
record of his or her likeness.

02. SCENIC/PICTORIAL
Entry should emphasize the graphic, aesthetic or 
otherwise picturesque qualities of a landscape, 
structure, object or form. Composition, texture, 
camera angle, and quality of light are elements 
that may distinguish the successful scenic/
pictorial entry.

03. FEATURE
Each photo should have a strong human-interest 
element. This category offers photographers a 
place to showcase their view of life’s humor and 
happenstance, the commonplace as well as the 
out of place.

04. SMARTPHONE
Entry can meet the requirements of 
photography categories 1-3 but must be taken 
with a smartphone. 

05. PHOTOGRAPHY PORTFOLIO
Judges make their selection based on a portfolio 
of photos submitted by the photographer 
that best represents the entrant’s versatility 
and strengths. Photographers should submit 
five images from at least four photography 
categories. Entrants must specify the 
photography category each sample represents 
and follow that category’s guidelines. If an entry 
is from “Photo Illustration” or “Photo Essay/
Story,” submit a JPEG or PDF as one entry. Do not 
submit individual photos from these categories. 
These samples do not have to be entered 
individually to be eligible for this category.

06. PHOTO ILLUSTRATION
Entry should be a photograph created to visually 
represent, interpret or enhance an idea, concept, 
or editorial theme. A typical entry includes 
arranged, choreographed, stage directed or 
digitally manipulated images that accompany 
editorial analysis, food or lifestyle. Submit the 
entry in JPEG format. If graphic elements or edits 
using AI alter the original photograph for use 
(i.e., arrows/descriptions added to a photograph 
of a lineman in full safety outfit), also include the 
original photograph in JPEG format. If photos 
are a part of the entry and support the copy (i.e., 
pictures of food items on a recipe page), submit 
only the finished pages.

07. PHOTO ESSAY OR STORY
Entry should be a series of photos organized 
to tell a story, convey a theme or provide 
deeper understanding of a topic that cannot 
be communicated by a single photo. Size, 
arrangement and sequence of photos, as well 
as their individual content combine to make a 
successful photo essay. Submit a JPEG of each 
photo, as well as a JPEG or PDF of the entire 
story layout.

08. COVER
Cover will be judged on its visual merit and 
ability to entice readers into a publication. In 
addition to striking photography or illustration, 
entry should successfully incorporate design 
elements such as typography and color. 
Digitally altered images and the co-op’s stock 
photographs are allowed. A cover from any 
cooperative periodical is eligible. Submit only 
one JPEG image showing the complete cover.

09. BEST USE OF PHOTOS IN A 
PUBLICATION
SUBMIT ONLINE OR PHYSICAL COPY
Publications will be judged for the best 
incorporation of photographs in a cooperative 
periodical. Judges are looking for consistent 
high-quality photography and effective use 
of that photography from cover to cover. 
Include two different complete issues. An entry 
should be submitted in its primary method of 
distribution.

Photography 
Contest Categories
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ALL CATEGORIES FOLLOWING THIS SECTION REQUIRE 
THE ENTRY TO BE PUBLISHED.
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WRITING ELIGIBILITY
RULES LISTED BELOW ARE IN ADDITION TO THE 
GENERAL CONTEST RULES 

Articles must be submitted as single PDF; only 
include the entry submitted for review. (i.e., do 
not submit the entire magazine).

An article may be submitted in only one 
category, but individual pieces may be entered 
again for “Writing Portfolio.” You may submit as 
many entries per category as you wish, except 
where specified limits are indicated. 

Take note of word count limits in categories 1-5.

Writing

WRITING COORDINATOR: 
GINNY TYREE
Central Virginia Electric Cooperative
434-263-8336 Ext.1501
gtyree@mycvec.com

Writing entries will be evaluated 
on writing clarity, impact, human 
interest, focus on objectives, 
originality, and grammar/
mechanics. The committee 
reserves the right to reassign 
entries to different categories.

BEST OF SHOW
“Best of Show” is awarded to the overall 
outstanding entry in the writing competition. 
The winners of each writing subcategory are 
automatically entered for “Best of Show” without 
having to submit a separate entry.

2026 Update
Take note of category adjustments.
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Writing
Contest Categories 
01. FEATURETTE
fewer than 750 words
Any feature article with fewer than 750 words. 

02. INFORMATIVE OR INVESTIGATIVE 
FEATURE 
751 - 1499 words 
Serious, informative story, providing in-depth 
coverage and/or analysis of a subject event or 
issue pertaining to a cooperative or its specific 
industry. 

03. ENTERTAINING FEATURE
751 - 1499 words 
Coverage providing a colorful and entertaining 
overview of a subject or event. 

04. PERSONALITY PROFILE FEATURE 
751 - 1499 words 
Informative or entertaining story featuring a 
person or group of people. This piece should 
provide a look into the person or group’s impact 
on the cooperative and/or its industry. 

05. LONG-FORM FEATURE
more than 1,500 words 
Any feature article exceeding 1,500 words. 

06. NEWS STORY
A report or narrative of the activities related to 
an event or development (such as products, 
services, business activities, operations, etc.) for 
distribution to internal or external audiences. 

07. NEWS RELEASE
Information on an event or development for 
distribution to external media. Submit double-
spaced manuscript or actual news release.

08. TECHNICAL WRITING
Clear presentation of a technical subject. 

09. CORPORATE PUBLIC RELATIONS
Article written to support a specific cooperative 
principle, product, objective, program, philosophy, 
etc., for distribution to internal or external 
audiences. 

10. EDITORIAL
Commentary on a timely or relevant topic. 

11. SPEECHWRITING
Written to express information, opinion or 
leadership position in an oral format. Submit 
double-spaced manuscript.

12. COLUMN OR SERIES
Regularly published column or series, published 
consecutively, that may carry the writer’s byline 
or be ghostwritten (i.e., president’s column). 
Column/series can be serious or light in nature. 
Each entry should include three samples. Each 
published title may be entered only once.

13. HEADLINE WRITING
Written to attract attention, entertain and convey 
information about the story. Submit entire story 
with the headline. In this category, you may enter 
articles submitted to other categories since the 
headline is the only part judged. 

14. WRITING PORTFOLIO
Judges will evaluate a portfolio of five samples 
of published or presented writing on overall 
writing skills. Samples must show skills from 
at least four CCA writing contest categories. 
Entrants must specify the writing category each 
sample represents and follow that category’s 
guidelines. However, these samples do not have 
to be entered individually to be eligible for this 
category.

2026 Update
Know your word count.

Word count is now a required field when 
submitting entries in categories 1-5.
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PROGRAMS AND PROJECTS COORDINATOR: 

Programs and Projects will be 
evaluated on overall concept, 
writing, design, delivery phase 
and focus on stated goals. The 
committee reserves the right 
to reassign entries to different 
categories.

EMILY KITTENDORF-KING
Michigan Milk Producers Association
248-474-6672 ext. 234
emily.kittendorf@mimilk.com

Programs 
and
Projects

PROGRAMS AND PROJECTS ELIGIBILITY 
RULES LISTED BELOW ARE IN ADDITION TO THE 
GENERAL CONTEST RULES

Programs or projects may be submitted in only 
one category, although individual pieces may be 
entered again in “Campaigns and Programs” or 
“Small Shop Portfolio.” 

Entrants must include relevant information 
regarding budget, objectives and management 
of a specific project.

For video categories, it is at the discretion of 
the judges to view any longer than 10 minutes 
of each video.

BEST OF SHOW
“Best of Show” is awarded to the overall 
outstanding entry in the programs and 
projects competition. The winners of each 
programs and projects subcategory are 
automatically entered for “Best of Show” 
without having to submit a separate entry.
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Programs and 
Projects Categories

01. ADVERTISEMENT
Entry may include any print, digital, audio or 
video advertisement such as an advertisement 
designed for magazines, newspapers, billboards, 
websites, radio, television, social media or 
streaming platforms. The advertisement should 
inform or educate members, employees and/
or the public about cooperative education, 
events, member or public services, products, 
the cooperative and/or its industry. An audio 
and video advertisement must not exceed 60 
seconds. Public service announcements and 
other free commentary ads do not qualify; 
submit those entries in a miscellaneous 
category. Submit only one ad per entry. If 
submitting via URL, include username and 
password if applicable.

02-03. PROMOTIONAL VIDEO 
2. 3 minutes and under
3. over 3 minutes 
Entry must be an originally produced 
promotional video, usually a high-production 
value film, used to showcase the cooperative’s 
image or brand. May also be used to promote 
a product, business practice or service and will 
be evaluated on the ability to do one or more of 
these. If submitting via URL, include username 
and password if applicable. Entry must be a 
single video, not a series.

04-05. DOCUMENTARY VIDEO
04. 5 minutes and under
05. over 5 minutes 
Entry must be an originally produced 
digital documentary video. Video should be 
instructional, journalistic or educational. If 
submitting via URL, include username and 
password if applicable. Entry must be a single 
video, not a series. 

06. VIDEO SERIES
Entry must be an originally produced digital 
video series including two or more videos. 
Videos may be promotional or documentary. 
If submitting via URL, include username and 
password if applicable. Submit no more than 
three videos in the series. Videos do not need to 
be consecutive.

07. WEBSITE
This category includes all websites for use 
internally or externally for employees, members 
or the public. The content should successfully 
represent the cooperative’s image and brand. 
Entry will be judged live on the internet. If 
the entry is an intra- or extranet site, supply 
access information with the entry or it will not 
be considered. Include a high-resolution JPEG 
screen shot of the homepage.

08. ILLUSTRATION/GRAPHIC ART
SUBMIT ONLINE OR PHYSICAL COPY 
Entry should be a single element of an 
illustration or graphic art. Entry may be drawn 
freehand, computer-generated (using programs 
such as Adobe Illustrator or Photoshop) or a 
combination. Use of AI-generated or heavily 
AI-altered illustrations or graphic art are not 
permitted. Entry should bring visual interest 
or improved understanding to an article. The 
entrant should either have created the artwork 
or developed the concept by directing a 
graphic artist in its creation. Charts or statistical 
information that employ a strong graphic 
element and manipulations of artwork in the 
public domain are also eligible. Photos may be 
incorporated, but if the photo is the dominant 
element, enter in Photography category “Photo 
Illustration.” Submit a high-resolution JPEG 
or PDF if the art includes text; also include a 
PDF of the story layout showing how the art 
was used. An entry should be submitted in its 
primary method of distribution.

Take note of video lengths.

For longer video categories, judges are not 
required to view more than 10 minutes of any 

individual video.
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09. COOPERATIVE EDUCATION
SUBMIT ONLINE OR PHYSICAL COPY 
An entry must represent one or more of the 
seven cooperative principles and/or cooperative 
business philosophies. The entry can be any 
type of program or project listed above (except 
“Small Shop Portfolio”) as well as any publication 
or written piece on cooperative education. An 
entry should be submitted in its primary method 
of distribution.
 
10. SOCIAL MEDIA SINGLE PLATFORM
This category includes the use of a single social 
media platform, such as Facebook, X, YouTube, 
Pinterest or others, to promote a product, 
service or the cooperative in general. This 
category illustrates the use of a single social 
media channel and is intended for cooperatives 
that use only a single channel for its digital 
promotions. Include three to five screenshots 
of different posts on the channel, engagement 
examples and analytic screenshots that measure 
or support the effectiveness of the examples. 
Provide the URL and/or path to current live 
content for judging purposes. Include a high-
resolution JPEG screen shot of the platform 
page.

11. INTEGRATED DIGITAL CAMPAIGN
This category includes the use of two or more 
social media platforms to create an integrated 
digital campaign promoting a product, service 
or the cooperative in general. Platforms 
include Facebook, X, YouTube, Pinterest, Hulu 
and others. Consider how the campaign is 
shared across channels to compliment each 
other while showing best use of the individual 
platforms, purposes and audiences for each 
platform. Submit all social media profiles as 
one entry. Include a total of five screen shots of 
posts across all platforms utilized for the digital 
campaign. Include engagement examples and 
analytic screenshots that measure or support 
the effectiveness of the examples. Provide the 
URLs and/or path to current live content for 
judging purposes. Submit analytics screen shots 
that support or measure the effectiveness of the 
campaign. Include a high-resolution JPEG screen 
shot of the platform page.

12. MISCELLANEOUS PRINT
SUBMIT ONLINE OR PHYSICAL COPY 
This may include a calendar, book, membership 
directory or other individual item not eligible 
under any other category. The audience may 
be members, employees, directors, cooperative 
customers or the general public. A loose 
entry must be submitted in a folder or three 
ring binder following the entry assembly 
instructions. Photos not to exceed 8.5 x 11 
inches. An entry should be submitted in its 
primary method of distribution.

13. MISCELLANEOUS PROMOTIONAL
SUBMIT ONLINE OR PHYSICAL COPY 
An entry includes a miscellaneous promotional 
item that is custom designed or branded: 
individual t-shirt, tote bag, game, gadget, 
exhibit banner or display that are not entered in 
Programs and Projects categories “Miscellaneous 
Print” or “Campaigns and Programs.” A grouping 
of promotional items should be entered in the 
“Campaigns and Programs” category. Creativity 
is key; entry should go beyond using a logo/
tagline. If submitting via URL, include username 
and password if applicable. Include how the 
items were used, how they support your goals 
and budget. Entries should be submitted in their 
primary method of distribution, but photos may 
be submitted for larger or heavier items not 
easily shipped such as a vehicle wrap or mascot 
costume. A loose entry must be submitted in a 
folder or three ring binder following the entry 
assembly instructions. Photos not to exceed 8.5 
x 11 inches. 

REMINDER: Do not upload any further 
written materials unless requested in the 
category descriptions. The judges will not 

consider these. The written component 
of your entry should be fully explained 
within the provided online form fields.
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14. CAMPAIGNS AND PROGRAMS, 
SUBMIT ONLINE OR PHYSICAL COPY 
This category includes campaigns and projects 
using a variety of media to promote an idea, 
issue, product or service to members, customers 
or employees. Submit detailed description of 
the project, strategic goals, results and collateral 
material. An entry should be submitted in 
its primary method of distribution. An entry 
submitted in physical copy must be compiled in 
a single three-ring binder.

15. SMALL SHOP PORTFOLIO
SUBMIT ONLINE OR PHYSICAL COPY 
Small shop portfolio is for co-ops with a 
maximum communication team of three 
professional communicators. Outside resources 
may be used in the production of an entry as 
long as the entrant was responsible for initiation 
of the project and had a significant role in 
project management or supervision of the 
entry’s completion. The award will be based on 
overall communication achievement. Submit 
six examples of work representing categories 
in no less than three of the four divisions of 
the CCA Communications Contest (Writing, 
Photography, Programs and Projects, and 
Publications). An entry should be submitted in 
its primary method of distribution.
An entry submitted in physical copy must be 
compiled in a single three-ring binder.

16. PROGRAMS AND PROJECTS 
PORTFOLIO
Judges will evaluate a portfolio of five samples 
of published or presented designs on overall 
effectiveness and skill. Samples must show skills 
from at least four CCA programs and projects 
contest categories. Entrants must specify the 
Programs and Projects category each sample 
represents, and follow that category’s guidelines. 
However, these samples do not have to be 
entered individually to be eligible for this 
category. An entry should be submitted in its 
primary method of distribution.

Questions?
Contact the CCA Business Office at 
ccacontest@communicators.coop.


